
POPULATION REFERENCE BUREAU | www.prb.org

Social Media for 

Social Science

Beth Jarosz @DataGeekB
Made possible with funding from the Eunice Kennedy Shriver 

National Institute of Child Health and Human Development (NICHD).

October 2018



© 2018 Population Reference Bureau. All rights reserved. www.prb.org

WHY should you use social media?

“In today’s digital age, social 

media competence is a critical 

communication tool for 

academics.” 

- Harvard Business Review (2016)

◼ Reach and Accessibility 

◼ Connections and Impact

◼ Responsibility

“We have a responsibility to 

share our scientific knowledge.”

Speaking about social media for social science at PAA (2017)
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WHAT is social media?

Most popular social 

networks worldwide 

as of April 2018

Ranked by number of 

active users (in 

millions)
Statista 2018Social Media Landscape 2017

Fred Cavazza 2017



LinkedIn, Facebook, and Twitter

USES FOR RESEARCH AND POLICY
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LinkedIn

USE FOR

◼ Keeping your CV up-to-date

◼ Sharing research or projects

◼ Networking for job 

opportunities

◼ Learning about various 

organizations or groups

◼ Following the work of experts 

in your field
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Facebook

USE FOR

◼ Sharing news and research results

◼ Learning about various organizations or 

groups

◼ Advocating for issues related to your 

research

◼ Engaging with topics and work in a 

more informal manner
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Twitter

USE FOR

◼ Sharing your research findings and 

updates (and getting feedback)

◼ Keeping up-to-date on news in your field

◼ Interacting with the media and 

policymakers

◼ Alerting others to and participating in 

conferences, events, talks, seminars, etc.

◼ Collecting data for future funding (yes 

really!)

◼ Engaging with students and laypeople
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So, HOW do you actually use a 

social media platform like Twitter?

Examples of things you can tweet

◼ Details of new publications or resources you’ve 

produced

◼ News items that feature your research

◼ Links to blog posts you have written 

◼ Thoughts on conferences you attend

◼ Questions to invite feedback

◼ Interesting news items you’ve found

◼ Interesting photos or visuals

◼ Replies to other people’s tweets

◼ Retweets of other people’s tweets
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Methods of Engagement

TWITTER
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Retweet

Examples
Reply

Hashtag

Handle
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LEVEL UP: Live Tweeting
Online and Offline Events
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LEVEL UP: Direct Messaging
Connecting privately with other users
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LEVEL UP: Influencers 

(The WHO of Twitter)

Experts, Journalists, 

Policymakers, Funders, etc.

◼ Don’t be afraid to DM them

◼ Stay vigilant! They might 

not directly tag you or your 

organization

◼ Add them to a twitter list

◼ Always thank them if they 

have shared your research
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LEVEL UP: Twitter Lists
Keeping track of influencers and areas of interest



SOCIAL MEDIA

BEST PRACTICES
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TEN Best Practices

1. Be yourself

2. Make social media a habit

3. Think before you post

4. Build a targeted profile

5. Have meaningful conversations

6. Visuals! Visuals! Visuals! 

7. Share anecdotes 

8. Write for anyone

9. Engage and respond

10. Look at the data (analytics)



POPULATION REFERENCE BUREAU | www.prb.org

#THANKYOU

Beth Jarosz

@DataGeekB

Made possible with funding from the Eunice Kennedy Shriver 

National Institute of Child Health and Human Development (NICHD).


