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Source: RAND (2000), “How Americans View World Population Issues.”

Knowledge of Basic Population 

Trends and Concepts is Limited
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Source: Pew Research Center (2015), “Public Interest in Science and Health Linked to 

Gender, Age and Personality.”

Yet People Are Interested Learning 

More About Science, Health
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Not an Effective Dissemination 

Tool:
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Source: Wordle.

What ‘Demography’ is All About
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Tips for Making Research Widely 

Available

 Don’t lock up the content or findings

 Share results in different ways to reach a 

broader audience

 Make it visually appealing

 Be proactive and develop a dissemination 

plan from the outset
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Don’t Lock Up Your Content

Source: World Bank (2014), “Which World Bank Reports Are Widely Read?” 
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Nearly One-Third of Social Science 

Articles Are Never Cited

Source: Vincent Larivière et al., (2009), “The Decline in the Concentration of Citations, 1900-

2007,”  Journal of the Association for Information Science and Technology.
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PRB Recent Example

 PRB Collaboration with the Michigan Center 

on The Demography of Aging 

 Disseminate NIA-funded research

 Healthy aging in neighborhoods

 Report

 Web article

 Infographic, visually appealing graphics

 Social media outreach

 Journalist outreach

 Targeted email distribution list
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Consider Alternatives to Regression 

Coefficients
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Use Infographics to Present Key 

Findings Quickly and Clearly
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Shareable Infographics Can Help 

Broadcast Research Findings
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Other Tools We Use at PRB

 Tableau

 Interactive maps and “what-if” scenarios

 Multimedia presentations

 Short video presentations



© 2017 Population Reference Bureau. All rights reserved. www.prb.org



© 2017 Population Reference Bureau. All rights reserved. www.prb.org

Reach out to Trusted Journalists
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Challenges

 People are busy

 Policy implications may be unclear

 Topic may be very narrow

 Research is ongoing

 What is the incentive? 
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Potential Benefits May Outweigh 

Costs

 Get broader exposure for your work

 Establish a feedback mechanism

 Develop relationships with a broader 

network, including journalists

 Develop communication tools to reach more 

students

 Help change the conversation around an 

issue that you care about
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Where to Start

 Look for resources and training opportunities

 Visit PRB’s CPIPR website (“Best Practices”)

 Seek out individuals who are doing this 

effectively

 Think about dissemination strategy when you 

start a project, not when you finish it

 Contact staff at your university’s Public 

Information Office
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Thank You!

Mark Mather

@MarkSMather


